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ARTICLE INFO ABSTRACT

Received: 2025/05/17 In the digital era, customer loyalty to online sports
Eﬁiﬁﬁ&?%zosz/%/f/%/gm product stores is influenced by product quality and purchase
Accepted: 2025/08/22 experience. This study explores the mediating role of customer

satisfaction in the relationship between sports product quality, online
purchase experience, and customer loyalty to provide a practical
model for marketing managers.

The research is descriptive-correlational, applied, and

cross-sectional. The statistical population consisted of buyers from
online sports product platforms, with a sample size of 384 individuals
(5% margin of error) determined via simple random sampling and
Cochran's formula. A standard questionnaire with reliability of 0.92
was employed. Data analysis utilized descriptive statistics (mean and
standard deviation) and inferential statistics (structural equations
modeling and path analysis) through advanced statistical software.
Model fit indices (CF1=0.96, RMSEA=0.05) were satisfactory.
All hypotheses were confirmed at 99% confidence level. Product
quality ($=0.42) and online purchase experience (3=0.38) positively
and significantly affected satisfaction (R*=67%), and satisfaction
influenced loyalty (=0.51, R®=72%). The partial mediating role of
satisfaction was validated through reliable statistical tests.

Online store managers should focus on improving user
interface, ensuring product quality, and enhancing after-sales services.
Strategies include personalized recommendations, intelligent support,
and loyalty incentive programs.
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